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Fundamentals of Survey Research
	Survey research provides a framework for evaluation of the quantitative characteristics of a portion of a certain population. Basically, it involves the relationship between dependent and independent variables under research. The data used in the survey process is collected from people, therefore, it is has a subjective implication. The independent and dependent variables define the subject to be studied, and cannot be pre- determined explicitly by the researcher. Therefore, the researcher is obligated to formulate a model that satisfies the expected relationships of the variables effectively. The model chosen is tested and used to reflect the observations and findings of the phenomena (Glasow 5).
Advantages and Disadvantages of Manners of Survey Administration
Face- to- face Interviews
	They are advantageous since the researcher gets immediate feedback from the interviews. Also, it is less costly since there are no expenses incurred in the interview process. Moreover, the duration of the interview can be significantly longer enabling collection of vast amounts of data from the participants. It also allows collection of extensive data that improves understanding of the phenomena. The facial expressions and the body language during the interview can fortify communication. Also, the interviewer can ask additional questions to clarify on the interviewees’ responses. On the contrary, it is time consuming to identify and interview single individuals. Additionally, it involves a lot of travelling therefore relatively expensive. The interviewees can intentionally deliver biased response (Szonolki & Hoffmann 58).
Telephone Interviews
	They are beneficial since they result into high levels of response through the fast telephone network. Also, they are relatively cheaper since the interviewer does not incur postal, transport, or accommodation costs. It is suitable for targeting a specific group of the population. Moreover, it builds interpersonal relationships between the latter and the interviewees are likely to respond in a more positive manner. The respondents are able to ask questions on the sections they are unsure of (59). On the contrary, the respondents may become overwhelmed in the case of an interview that contains so many questions. Also, it unreliable since individuals are less likely to answers calls from unknown numbers especially those intended for unplanned interview sessions. Additionally, the timing of the research is crucial to avoid disturbance of the respondents, or else, the interviewees will be unwilling to participate. Lastly, the researcher has to be audible and precise with his questions, or else, the interviewee will answer inaccurately.
Mailed Interviews 
	The interview technique is advantageous since the respondents can participate in the survey at their convenience (without the limitation of time and location). Also, it less costly since there are no expenses incurred on printing of the questionnaires. Moreover, it can be used to reach a population within a large geographical area with a lot of ease (60). Lastly, the confidentiality of the responses is ensured especially when interviewing about sensitive issues. Conversely, the interviewees must have access to computer and internet. Additionally, the interviewer cannot obtain clarification of finer details since the respondents are limited to the questions on the questionnaires. It is also cumbersome since the interviewer has to send follow- up mails to induce interest in the interviewees.
Web Surveys
Online survey methodologies are beneficial since they offer optimal convenience to the respondents- they can answer the questionnaires at their own pace and preferred time. Also, they are cheap in the long- run since the interviewer can use the platform for optimal results. They also connect different people within different geographical locations around the world through the internet. Lastly, it is less cumbersome in handling the data collected since it is stored in the website’s database at the instant the respondents input their answers. On the other hand, it is disadvantageous since it impossible to reach a challenged population who has no access to internet connection. Also, since most of them are incentive- oriented, it leads to survey fraud where individuals answer the questions hurriedly with the desire of the monetary benefits (Sincero 7). Lastly, the absence of the interviewer limits the ability to ask open- ended questions.
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